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Ynoupyo Otkovouiag EukAeidn ToakaAwTto

Yrnoupyo Aypotikng Avantuéng & Tpodipwv Evdyyelo AmootdAou
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Feviko Mpappatéa Niko AvtwvoyAou
KOIN.: BouAeutég NopoU Aakwviog

Mepldepetapxn MNetpo TatoUAn

Avtinepldepetdapxn MNE Aakwviag Ntia T{avetéa

EmipeAntnplo Aakwviag

MME NopoU Aakwviog

AOENMEA

MEMETE

ALoTLpOL KUPpLOL,

O1 katwBL utoyeypappéveg EEAYWYIKEG ETTIXEIPAOCEIC ETITPATTECIWY EAIWYV
Tou N. Aakwviag, ekgpdloupe TnVv €viovn OUuCapEOKEId MOG AOYyw TNG
duUOAPEDTNG KATAOTAONG TTOU TTPOKAAETE N avadkAnon TnG ammépaong yia TNV
apon Twv gPTTOdiwV OTIC €EAYWYEC TwV EMITPATTECIWV EAIWV TNG TTOIKIAIQG
“Kahapara”/Kalamata olives.  AvdkAnon mou €yive POAIC peTd amod 3
epyaoipeg nuépeg (1) amd tnv dnuocoicuon TG TTPOAVAPEPONEVNGS ATTOQATNG
(PEK4044/B/16.12.16).

AauBdavovrtag wg O0edopévo OTI, TO 10TOPIKO E€ival yvwoTo 0€& OAEG TIg
UTTNPECIEG, APUODIEC KAl N, TTAPABETOUME TIG ETTITITWOEIG TTOU NON £€XOUV
TTPOKANBei OTIC €§aywyég ToOu TTPOTOVTOG KAl QUOIKA Ba eviaBouv oTo
eETTOUEVO D1dOTNUA:

A) Megiwon Twyv €§aywywyv 1000 O€ TTOOOTNTEG, 00O KAl O£ Agia KABWG 10
TTPoiov dev Ba e¢ayetal ammd TIGC EAANVIKEG ECAYWYIKES ETTIXEIPAOEIC ME TNV
ovouacia Tng eAANVIKAG TToikIAiag “KaAaudTa”/ Kalamata olives (1o brand
name Kalamata olives xpnoiyotroigital mepicodtepo amd 80 xpdvia oTig
e€aywyéc Tou TpoiovTog). EIDIKOTEPO yIa TIC MIKPEC OUOKEUAOIEG
(pagiov), xaveral emITTAéov Kal n utrepadia Tou d1€6eTe PEXPI ONRMEPQA
TO TTPpOidv PE TNV avaypa@n tng TolkiAiag “KaAaudra’/Kalamata olives,
KaBwg Ba TNV KapTTwvovTal ol EEVOl EI0aYWYEIG TTOU Ba TTPpAYUATOTTOIOUV
TNV TUTTOTTOINON TWV MIKPWV CUCKEUAOIWY Kal Ba avaypdgouv 10 brand
name Kalamata olives.

B) Kard ocuvémela peiwon Kal Tou aypoTikoU €1000AMATOC KABWC n
¢nTnon amo TIG ayopEG Tou eEWTEPIKOU Ba pelwBei ue oToladnmoTte AAAN



kolvij ovopacgia (black olives) kai n TmipR oTov Tapaywyoé 0Oa
KATPAKUANOEI

MNa o6Aa t1a Tmapamdvw Kal AapBdavovrag umown OTi, Ol £{AYWYIKEG
emixeipnoeig Tou NopoU avtigeTwtiouv cofBapd mpoBARuaATa KaAta Ttnv
e€aywyn amoé 1ig Tomkég AAOK Adyw TnG ouyxuong TTou £x€l dnuioupynOei,

ZHTOYME opdéopwva,

* TN pn diaypa@n Tou cuvwvupgou “KaAapdra” tng moIKIAiag amd Tov
€0vikO kKardAoyo mOIKIAIWY, OTTWG IOXUEI CUPNQPWVA HME TNV ATTOPACH
TTou dnpooisubnke oto PEK4044/B/16.12.16, dAAwg va spapuooBei n
amayépeucn TnG XPRong tng ovopaciag tng moikiAiag “KaAapdara”
/IKalamata olives amwé 6Aa ta onueia €e§68ou TG XWpag, kabwg AdN
oupBaivel gtov N. Aakwviag, WAOTE va PNV uQioTavTal ol EMIXEIPHOEIG TOU
NopouU aBEpITO avTiaywviopo

* TOV auoTnpd éAgyXo Kal Twv mpodiaypapwyv Tou mpoiovrog MOIM
“EMa KaAapdata” / PDO “Elia Kalamata” (6x1 pévo 1ng ovopaoiag) 0mwg
auTég kaBopilovral oTnV ATOQACN avayvwpeiong Tou (aAarotnTta, uypo
TARPWONG, K.a.), KOBWG KAl TOU OUVOAOU TwWV TTOCOTATWYV TrOU
SiakivouvTal eTnoiwg amd Tov Nopud Meoonviag wg mpoiév MOIM “EAia
KaAapatag”/PDO “Elia Kalamatas”

KaOwg pmraivel wAéov og Kivduvo n BIwoIgoTNTAa TWV £LAYWYIKWV
emiIXEIpRoewyv Tou Nopodu.
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